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Vé mt 1y lugn

- Luén 4n @ xuit mot goc nhin mai dua trén cach tiép can hé théng kép, trong d6 yéu t6
thién kién va yéu t6 nhén thuc, danh gia cua du khach vé gia tri diém dén, duoc xem 1a cic nhan
t6 quan trong anh hudéng hanh vi nguoi tiéu dung.

- Lu4n 4n m& rong nghién ctru vé thién kién quéc gia trong du lich noi dia bang viéc két
hop hai khai niém Ban dang qudc gia va Chii nghia vi chung du lich, 1am 1 cach chung tac dong
chung va riéng t6i thai do va su lua chon diém dén.

- Luén 4n da kham pha vai tro diéu tiét ctia chi nghia tip thé, gop phan cing cd thém
nhing luan giai ly thuyét vé tac dong ciia yéu té da van héa trong hanh vi ciia khach hang.

- Luén 4n két hop hai Iy thuyét nén tang 1a Ly thuyét Ban dang x4 hoi va Ly thuyét Nhan
thirc-Cam xtic-Hanh vi (CAB) dé xay dung va kiém chirng mé hinh toan dién vé lya chon diém
dén du lich ngi dia cta thé he Y Viét Nam.

Vé y nghia thuc tién

- Cung cép co s& khoa hoc va dir liéu chién luge cho cac nha hoach dinh chinh sach, co
quan quéan 1y va cac bén lién quan, giup thiét ké va trién khai cac chién luoc tich hop, phi hop véi
nhu ciu thi truong, tir 46 phat trién bén virng du lich noi dia.

- BO sung thong tin chuyén sdu vé phan khac du khach thé hé Y tai Viét Nam, l4p day
khoang tréng dir liéu vé& nhén thirc va nhu cdu cia nhém khach nay, hd trg viéc hoach dinh va tbi
uru héa chinh sach, chwong trinh kich cau.

- Dinh huéng cho doanh nghiép lir hanh va cic bén lién quan trong viéc thiét ké san
pham, chuong trinh du lich ndi dia, gia ting ban dang qubc gia, vi ching du lich va gia tri cam
nhan, tir d6 thuc day lua chon diém dén noi dia, nang cao thuong hi¢u va nang luc canh tranh.

Giang vién hwong dan Nghién ciru sinh
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New contributions of the thesis
Theoretical contributions

- The thesis proposes a novel perspective based on a dual-system approach, in which both
affective biases and travelers’ cognitive evaluations of destination value are treated as key drivers
of consumer behavior. '

- The study extends research on home country biases in domestic tourism by integrating the
concepts of national identity and tourism ethnocentrism, clarifying how they jointly and
independently shape attitudes and destination choice.

- The study identifies the moderating role of “Collectivism”, thereby enriching theoretical
explanations of how multicultural factors influence consumer behavior.

- The study combines two foundational theories—Social Identity Theory and the Cognition—
Affect-Behavior (CAB) model—to build and validate a comprehensive framework for
understanding domestic destination choice among Vietnam’s Millennials.

Managerial contributions

- The thesis provides a scientific foundation and strategic data for policymakers, regulatory
bodies, and stakeholders, enabling the design and implementation of integrated, market-driven
strategies that foster sustainable development of domestic tourism.

- The thesis further delivers in-depth insights into Vietnamese Millennial tourists segment,
filling critical data gaps about their perceptions and needs to inform and optimize policy and
stimulus program design.

- The thesis guides tour operators and industry partners in crafting domestic tourism
products and programs that strengthen national identity, tourism ethnocentrism, and perceived
value—thereby driving domestic destination choice and enhancing brand image and
competitiveness.
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